EXERCISE: Identify a) the claims, b) evidence, c) rhetorical strategies
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"MARLBORO: THE FILTER CIGARETTE IN THE FLIP-TOP BOX" 

Fun Small Print: "You get the man-size flavor of honest tobacco without huffing and puffing. This filter works good and draws easy. The Flip-Top Box keeps every cigarette in good shape. You'd expect it to cost more, but it doesn't."
IMAGE: the man is working class, tough, has a tattoo. Strong jaw, not smiling, serious, older.
LANGUAGE: plain, direct, ungrammatical – “works good,” “draws easy”; set against filter – potentially feminine.

“Man-size” flavor, “honest,” inexpensive – the man embodies the qualities of cigarettes.

No huffing and puffing – this is unmanly, feminine. 

Flip top box is efficient and practical. Cost = good.

Logos – good flavor, you get filter, flip top keeps good condition, plus cheap.

Ethos – down to earth, manly, honest, tough.

