OUTLINE FOR INTRO, PINKER: Some assistance, draft ideas, models, samples, suggestions, theories.

1. Hook the reader by answering this question in a creative way: what is the topic of this paper? (You’ve all done that sort of opening by now.)

2. What is the title & who is author of the text you’re talking about here?

3. What was his work that led to this text? Whom did he study? What was the purpose of that work, the questions he was pursuing? 

4. What is his project NOW? (“Pinker investigates …researches … explores … presents … demonstrates …employs rhetorical strategies that connect his claims that …” 

5. What is his argument? What does he want this text to do?

a. (…make us think about …)

b. (…confront us with …)

c. (…challenge us with …)

d. (…persuade us to believe that …)

6. Take your pick, from here or from They Say/I Say (or draft your own: you’re always free to do that):

a. “In this paper I will explore his argument/claims that __________ in order to

b. “In this paper I will explore his strategic use of evidence, so that _____”

c. “In this paper I will demonstrate how he uses ____________ to draw us deeply into the story of  …”

d. “Pinker builds his argument by ________. In this paper I will show …”

7. Read it over and make sure it hangs together, and each sentence leads nicely to the next. 

What an introduction using this outline might look like:
1. In this new era of advertising, products, services, and ideologues are always clamoring for our attention. Gone are the days of selling us goods based on a product’s attributes. 

2. Rather, media critic Douglas Rushkoff details how an entire professional class develops coercive techniques to influence our daily decisions in his essay “They Say,” the introduction to his book Coercion: Why We Listen to What ‘They’ Say. 

3. Rushkoff, a journalist, novelist and critic, is the author of several books that championed technology as the people’s liberation against the so-called authority of “they.” However,  through his work, he learned that all ideas—even his—were co-opted by this professional class of coercers. 

4. With this realization, he became a double-agent, studying how these coercers—among them marketers, politicians, and religious leaders—develop techniques to sway us, while simultaneously exposing these techniques for the public’s benefit.  

5. In fact, he points out that persuasion in and of itself is not a bad thing. For example, our deferment to authority (“they”) is based on the healthy, psychological and social behavior rooted in deferring to parental figures (221). This essay persuades us that we are being “hunted” by those that want to manipulate such healthy processes for their own benefit and challenges us to become media literate to stop the “coercive arms race” between “us” and “them” that is deteriorating our communities. 

6. In this paper, I will explore how Rushkoff uses rhetorical strategies—in many ways, the same manipulative techniques as the “they” he initially despises—in order to create an effective argument. 

