Homework for Thursday
1. Write a one paragraph summary of Parry’s “The Art of Branding a Condition.”

2. Parry describes a range of strategies that marketers use to promote the sales of drugs. List five strategies he describes.

3. Have you ever seen any of these strategies used to promote other products? List any you can think of.

4. Examine the following commercials for drugs and describe any points of connection you see with Parry’s article – can you identify any of the strategies Parry mentions?
· “Viva Viagra” http://www.youtube.com/watch?v=3PH9qAGPULk 

· “Viagra, We are the Champions” http://www.youtube.com/watch?v=Xk9JwV8sZTs&feature=related 

· Restless Leg Syndrome & Mirapex. http://www.mirapex.com/ (watch the video on the web site).

· Flomax Superbowl commercial http://www.youtube.com/watch?v=kDZUvPjxyzA
5. Go to http://college.hmco.com/eduspace/ and log in using the information on the cardboard tech guide I gave you, or which came with your copy of Raimes. The class/teacher code is WERRY-FF3ED045846BD4.  Click the “HM Assess” button. Click on HM Assess: Pretest, and begin answering questions.
Twisted Sister Commercial PMS PMDD http://www.youtube.com/watch?v=arxnoRm2GZw
Questions for class 

■ What are some of the rhetorical strategies you’ve noticed in advertising? 

■ Can you find rebuttals and qualifications in Sicko?

■ What strategies can you identify in Sicko?

■ Watch this excerpt from Thank you for Smoking – what strategies do you see?

1. Sex and  conditioning in ads

http://www.youtube.com/watch?v=Al9GJifHC9s&feature=related
2. Thank you for smoking http://www.youtube.com/watch?v=4HC3xwlfcFM
3. American Beauty

http://www.dailymotion.com/video/x2ijc7_american-beauty-fly_family


4. BRANDING A CONDITION http://www.youtube.com/watch?v=e_o2YtAUA4o&NR=1 
