The ‘Hunger Games’
heroine wouldn’t buy
what the Capitol

Couture website sells.

By Andx_‘ew_ _S]ha,c}: A

AST SPRING, CoverGirl -
announced a mekeup
line called the Capitol -

ing tie-in “with - the
 “Hunger Games” filmi franchise,
based onthe novels by Suzanr e
Coliing, "
“'The rnakeup is supposed ..
N draw its users_closer to the
world of Panem, where Katni4s -
Everdeen (Jennifer Lawrence!
must fight to the death against .
other teenagers who'have been
forced by the powerful Capitol
toparticipateinth natmns an-
nual blood sport..
Lionsgate, fhe studio. xe-
sponsible for the,ﬂlms S prc-
moting “Hunger Games. catch-

wathcontrihutorspMngtc
work for, and live in, the Capitol. *
Using quotes, ‘prodiiets an

fashion designers furthe -
the lines between faniasy anci
reality. Thisisperhapsthe mpst

-creative:and brilliant market— e

' ingcampa:gnl’veevarseen.ltis
_alsooneofthemostdisturbmg
-Duting. the making of the
first “Hunger Games” fiim. &i- -

" Collection, a market- -

. function as a. cauﬂonary,

against the real class

; t%le U.S.,weneed mtlookfaribr :

3 gndence {The future of Patiem
upon us'More than 20 milion "=

‘ rector Gary Ross (who did not

direct the second film) ex-
plained his shooting philoso-
phy. “If you shoot it like g slick
glossy Hollywood movie ... you
lose the feeling of reality and ur-
gency that you need all the way
through — you're turning into
the Capitol, you're not examin-

‘ mgthe Capitol anymore.”

Has Lionsgate become the
Capitol? Its marketing strategy
is turning an anti-classist epic
into-a platform for the novels’
villains.

. ‘At its core, “The ‘Hunger

CGames” is about economie in-
egquality. In the bogks, the coun-
try of Panem is a_futm‘e

“glear disasterwipes outmost of

_'the population*In Panem, the
- fraction of people living in the

. Capitol controls almost all of

" the wealth. In 12° ‘outlying Dis-

tricts,peopleworklorghoursm
Capitol-approved i indust, es at'
dangerous jobs with: low

Americans can’t find full-time -
. jobs, 22% of children live in pov-
. erty-and middie-class wages

have been largely stagnant
M..&_QQIEQ

: . since . 397&

world he didn’t exist, the same

.- can be said of systemic eco-

-nomicinequality Thepuli of the

. creative
groupsmessaggasithasb%

Ifthe greatest trick the devil -~
“ever pulled was convinecing the

Katniss wouldn’t like it~ ¢4

American dream is still so
strong that many believe the
only reasonable explanation for
povert&s that it’s poor people’s
fault.\We dom’t blame the sys-'
tem —and in Panem. vou dnn’t
blamethe CapitcL7 :
Thus, the rhetoric of a
ity does not touch the 1% whio

own 40% of our economy.-In-""

stead, the rest of us fight over
which crueial (forus) but hardly

.costly program to cut: food -

stamps, health insurance, un-
employment benefits, Head
Start, domestic wolence coun-
seling, even education. -

To its credit, Lionsgate and -

“Hunger Games” do have anti-

poverty pariners — . Feeding .
America and the World Foed |

Program, If the studic’s mar-

ushing” those

keting was even a fraction as.
creative in: pushing’ those

films’ themes. But'in |

movies about the fight against -
structural class inequality, if
there’s s profit to be made, mes-;
sagebe damned.

has dropped the ball, a coalition
of fan activists is taking up the
cause. Since 2005, the Harry
Polter Alliance has mobilized

- the fansof many popular books,

But even though Licnsgate - filn ;
o Ty in a nation of plenty /Af-
‘tef all, fantasy is not arese

LA TImES
ife.s] (3

Darfur and Burma, We've sup-
ported marriage equality and
the Dream Act.

Now with our Imagine Bet-
ter Network, we are mobilizing
fans of Superman on immigra-
tion reform (after all, Super-
man came t¢ America without
papers), “Star Trek” (on GMO
1sbeling) &hd, of couirse, “The
Hunger Games.”

We can’t produce our own

-multimillion-dollar marketing

campaign, but we can hack
Lionsgate’s. Wherever the stu-
dio and its promotional part-

_ ners post an advertisement for

the mdvie, you'll see our mem-

- bers posting pictures of them-

selves doing the three-finger sa-
iute - the Districts’' symbol for
_solidarifyintheface of the Capi-
tol. Instead of letting the stu-
_dio’s campaign silence or dis-
tort the film’s message, activ-
istsw!lldrawattem;ion oth

participated. .
“Perhaps . Linnsgate Wm em-
r_ace the_ simple but radical

ft‘omou:woﬂdbutanmvitation
' And we keep gomg

Cummings Foundation fellow.

movies and TV shows to advo-  deeper until the odds are inev-

cate for important causes t.ha}t-..eme sfavor. T
relate to the stories they love. :
We've sent five cargo planes o ANprEw Srackisthe executive ;
Haitd, built libraries across ) director of the Harry Potter
world and funded the prote¢- AllianceandaNathan
tion of thousands of civilians

i “-_-'-'-—.;



